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Milano Crea 
is engaged in the 
interior design 
business, offering 
its products and 
services to cater to 
the needs of the real 
estate industry

Milano Crea offers real estate operators a service 
comprising the study, proposal and supply of all interior 
finishing elements.

What we do enables business clients 
to focus their resources on the “core” 
elements of their job (development 
and construction) and to identify a new 
source of income from the project. 

The reasoning is to support property developers and/or 
builders in managing the construction site supply flows 
and to offer the end users an additional service. Our 
services constitute a sales accelerator.
We are a “one stop shop” partner to serve our customers 
(both business and end customers) capable of keeping 
track of the project every step of the way.
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We support our partner 
in defining the basic 
specifications for the 
definition of the most 
appropriate style for each 
particular project. 
We study and design the 
integration of the various 
materials (wood and ceramic) 
and identify the most suitable 
technical and finishing 
elements (taps and fittings, 
sanitaryware, bathtubs and 
shower trays, furniture).

The products and services we 
offer are tailor made for every 
single project, in keeping with the 
customer’s requirements in terms 
of both budget and image. 
This makes every project we 
complete one of a kind.
We provide our customers with 
several levels of offering and 
engagement: from defining 
and managing the choice of 
specifications to the managed 
supply of furnishing solutions to 
support sales (interior pack).

We cast the end customer into 
a new purchasing experience 
where they customise their 
property, assisting them and 
guiding them in their choices 
with a single contact person 
for the components of the 
specifications as well as all the 
interiors. We are in a position 
to offer a “turnkey” service 
that protects the end customer 
from making the wrong choice, 
enabling them to save time and 
money while increasing their level 
of satisfaction. The customer can 
rely on a service that integrates 
different components of their 
future property so they have the 
opportunity to “see” their home 
before it is completed.

In addition to boosting their 
sales strategies and identifying 
new financial margins, thanks 
to the work provided by Milano 
Crea, our customers can 
benefit from a “direction” 
service that improves the 
workflow and working times in 
the construction site.

Milano Crea only offers 
products from the best 
brands which guarantee an 
extensive range, a consolidated 
territorial presence, structured 
after-sales services, product 
quality certifications and great 
attention to the principles of 
environmental sustainability.

Milano Crea 
services 
and products 

Project 
style 
definition

Bespoke 
services 
and products

Creative 
selling 
spaces

Improved 
project workflow 
management

Quality 
of products 
on offer
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Milano Crea
tools

Creative 
staff
We work with the best interior 
designers and architects to put 
together dedicated projects.
We are in a position to 
offer customers the level of 
professionalism they expect.

Technical 
staff
We employ qualified technical 
staff to provide their services and 
expertise (including those from 
the manufacturers).
The fields of application range 
from their involvement in the 
definition of specifications, to the 
setting up of sample sets, of sales 
centres dedicated to projects, 
through to teams of professional 
fitters for the installation of 
furniture and specifications.

Project 
management
Each end customer is allocated a 
dedicated project manager whose 
job it is to “direct” the various phases 
of the project together with all the 
players involved.

Sales 
marketing
We provide all the tools required to 
support the sale of the property.
Our services range from the 
definition of the content of 
traditional communication tools 
(such as brochures) to advanced 
forms of digital marketing (virtual 
architecture, 3D viewers, etc.).

Sales 
team
We work together with the biggest 
national Agencies to scout for 
new investment opportunities 
(identification of new building 
land, existing buildings that can 
be redeveloped, etc.) to offer their 
business customers.
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Construction 
firms ArchitectsProperty 

developers

How we support 
our customers

We provide a family of Worry-Free solutions.
This means our customers can focus on their core business, i.e. building the property.

Our chain of value:

Definition of the finishing specifications

Preparation of the documentation to support the sale

Setting up a dynamic and sophisticated sales centre near the
project, where the overall project can be presented

Art direction service for the interiors thanks to the partnership
with prestigious architects and designers

Managing the sales process with the end customer (via the sales centre)

Supply and installation of the products

After-sales management  of the end customer
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Creating a unique design, compared 
to what our customers’ competitors 
offer, to increase the perceived 
market value.

We create a new purchasing 
experience for the end 
customer, involving them 
in a new and different way 
of choosing a property and 
providing support throughout 
the purchasing process.

We support our customers in the 
creation and management of 
next-generation creative sales 
spaces, where customers can 
enjoy an “inspiring experience” in 
which architecture, interior design 
and scenery merge, to create a 
highly evocative space.

Unique 
conduction

Advantages offered 
by our service

Our services make our customers’ 
projects more attractive and 
generate better profitability 
for their projects.

That’s the question that builders and 
developers should ask themselves.
Customers are in fact changing the 
way they tackle the process of buying 
a property. The factors that have 
contributed to this change include less 
spare time available, volubility with 
respect to locations and to the property, 
and a new way of experiencing the home.

Technology and e-commerce have 
accustomed people to the concept of 
service: people want to have everything, 
right here and right now. Adding a service 
to the sale of a property therefore makes 
it possible to speed up and facilitate 
the customer’s decision and to beat the 
competition on the time frames.

One stop shop

We coordinate a complex supply 
chain to give our customers 
a genuine turnkey concept, 
allowing them not to have to 
rely on scattered resources, 
since Milano Crea is their sole 
contact person.

Increasing 
profitability

Creating 
added value

Why sell the apartment alone?
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A new 
purchasing 
experience
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Our 
suggestions

Milano Crea offers a variety of 
solutions which can be integrated 
for all types of projects.
We have put together a series 
of proposals better to meet the 
needs of our property customers. 
We have defined proposals that 
differ in the level of engagement
and the depth of the services 
offered. This allows customers 
to choose different formulas for 
different projects.

STANDARD 
HOME

1

SPEEDY
HOME

2

MY HOME

3

READY 
TO LIVE

4
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Standard home Speedy Home
Aimed at property developers who do not 
wish to subcontract this issue to their general 
contractor as well, in their market search for a 
different level of service.
It is addressed to construction firms who 
intend to concentrate their resources on 
the accomplishment of the project and who 
want to outsource the handling of the end 
customer’s specifications decisions.

Aimed at property developers who want 
to use communicative or promotional 
leverage to accelerate the sale of the 
project. Including a fitted kitchen in 
the property offering makes it possible 
to increase the perceived value of the 
property in the eyes of the end customer.

1 2

Study and proposal of basic product specifications, including: 
flooring (wood and hard), doors, windows, floor and wall tiling, 
taps, sanitaryware.
The products used will directly involve the manufacturers’ brands

Reference project manager for the project

Creation of a sampling room in which to present the specifications 
to the client

Use of local brand showrooms to manage all items not included 
in the specifications

Promotional documentation creation

Supply of specification products

Study and proposal for the supply and installation of the kitchen as part 
of the specifications

Preliminary study of the layout and optimisation of the spaces of the 
entire property

Reference project manager for the project

Creation and management of a sales centre (in the vicinity of 
the project) in which to provide an “inspiring experience” where 
architecture, interior design and scenery come together to create a 
highly evocative space where the quality of the materials selected can be 
hand-felt and the exclusive atmosphere of the residence can be felt.
The sales centre will also be the place to accompany customers in their 
final choice of finishes

Promotional documentation creation

Supply and installation of specification products

After-sales management of the end customer
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My home Ready to live
Aimed at property developers or 
construction firms who intend to offer their 
customers a comprehensive supply service 
with regard to certain parts of the home.

Aimed at property developers or construction 
firms who intend to offer their customers a 
“turnkey” supply service with regard to all the 
rooms in the home. Particularly suitable for 
“second home” property developments and 
developments for rental use.

3 4

Study and proposal of more comprehensive product specifications, 
including: flooring, doors, windows, floor and wall tiles, shower 
enclosures, taps, a fitted kitchen and bathroom furniture

Reference project manager for the project

Creation and management of a sales centre (in the vicinity of 
the project) in which to provide an “inspiring experience” where 
architecture, interior design and scenery come together to create a 
highly evocative space where the quality of the materials selected can 
be hand-felt and the exclusive atmosphere of the residence can be felt.
The sales centre will also be the place to accompany customers in their 
final choice of finishes

Promotional project documentation creation

Supply of specification products and supply and installation of kitchens

After-sales management of the end customer

Study and proposal of more comprehensive product specifications, 
including: flooring, doors, windows, floor and wall tiles, shower 
enclosures, taps, a fitted kitchen, cabinets and bathroom furniture

Reference project manager and site manager for the project

Creation and management of a sales centre (in the vicinity of 
the project) in which to provide an “inspiring experience” where 
architecture, interior design and scenery come together to create a 
highly evocative space where the quality of the materials selected can be 
hand-felt and the exclusive atmosphere of the residence can be felt.
The sales centre will also be the place to accompany customers in their 
final choice of finishes

Bespoke interior design for end customers (2 layouts, 3 renders)

Promotional project documentation creation

Supply of specification products and supply and installation of kitchens, 
cabinets and bathroom furniture

After-sales management of the end customer
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Partners 
of excellence

Milano Crea has chosen to partner up 
with THE BEST brands for the proposal of 
specifications solutions.

The criteria that guided us 
in the selection process are 
brand awareness on the 
market, the quality and 
certification level of their 
products and the depth of 
range of their offer.

These companies are in a position to 
accommodate any level of design, from 
low-budget construction to luxury 
residences.

Our partners:
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100% design, technology, quality.
The name Duravit is synonymous with 
durability. However, durable and high 
quality products derive from specific 
requirements: a responsible choice of 
materials, careful workmanship and 
attention to detail.
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Kaldewei is one of the 
international leaders in the 
production of shower trays, 
bathtubs and washbasins.
Steel and glass, impeccable styling 
and perfect symbiosis.
Enamelled steel is synonymous 
with solidity, while glass is 
particularly resistant to chemical 
and thermal stresses.

Made in Germany since 1918
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Marazzi is the most well-known 
brand in the ceramic tile 
sector, universally recognised 
as synonymous with quality 
for floor and wall tiles. It 
symbolises the very best tiles 
made in Italy in the furniture 
and design sector.
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The result of painstaking stylistic research, 
state-of-the-art production technologies and 
skilled craftsmanship, Woodco parquet floors 
transform nature into an element of interior 
design, guaranteeing the highest standards 
of domestic well-being.
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Zucchetti’s story is a true success 
story, which began in 1929.
Research, innovation, design and 
quality are the brand’s founding 
pillars, vital cornerstones of the 
evolution of its history.
It has always been the 
expression of elegant, simple 
and functional shapes.

Kos was devised to adorn 
and enhance its surrounding 
architectural space.
The aim is to integrate the 
world of well-being with the 
daily needs of home life.
Shapes to be caressed, colours 
to be enjoyed... a global 
sensory experience.
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Milano Crea srl
Registered office: via Durini, 25 - 20122 Milano

C.F. P. IVA 11864070963
info@milanocrea.design
www.milanocrea.design


